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Turning Up the Heat

As the strike deadline neared and the union would not budge from its demands for a 35% wage increase and com-
pany paid health insurance,  we launched a major TV campaign with hourly spots on NBC’s Today show and on
NY 1’s Inside City Hall guaranteeing Premier exposure to its side of the story to New York’s business and political
leadership.
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But we also knew that there was an audience that would have even greater impact on Dennis, and that’s New York’s
hispanic speakers, the main source of Dennis’s power both in and outside the union.

This full-page ad in El Diario - LaPrensa, run on consecutive Sunday’s, was the straw that broke the camel’s back,
and brought Dennis to the bargaining table. From it’s demands for a 35% wage increase and free health insurance,
the union settled for a 3% increase and union-paid health insurance (Dennis did share the money).

COMPARTE EL DINERO, DENNIS.   ES LO CORRECTO DE HACER!!
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Clearly this brief look at the Premier Campaign leaves most of the story untold. We would welcome the
opportunity to tell you more about this project as well as some of the other exciting programs we’ve been
working on over the past months, provide you samples or a copy of the video, and discuss any upcoming
projects you might be contemplating.

We look forward to talking to you soon . . .

CAN WE TALK?
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